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Taste and flavor are the most 
important factors influencing 
food and drink choice

It is crucial that brands recognize what attributes consumers 
prioritize when choosing food and drink. 

FMCG Gurus research shows that when purchasing food and 
drink, taste and flavor is priority. This is more important than 
price or health benefits and shows that the primary motivation 
when choosing products is enjoyment, something they 
respondents will not be willing to compromise on.



➔ Three quarters of consumers 
say that they like to see new 
and unusual flavors within the 
food and drink industry

➔ One in two consumers say that 
they associate unusual flavors 
with being healthier



Flavor innovation 
opportunities

The desire for flavor innovation is something that is 

apparent both in product categories that are deemed 

to be better-for-you and in product categories that 

are inherently associated with indulgence. The appeal 

of flavor innovation in better-for-you categories 

again shows that consumers are not willing to trade 

off between taste and nutrition and want products 

that offer both simultaneously.

I am satisfied with flavor innovation

➔ Plant-based drinks: 26%

➔ Plant-based ready meals: 26% 

➔ Plant-based snacks: 26%

I believe that flavor innovation could be improved

➔ Plant-based drinks: 33%

➔ Plant-based ready meals: 36% 

➔ Plant-based snacks: 36%



The growing importance 
of vegan food labels: How 
do conscious consumers 
shop in 2021?

More than 23.000 shoppers across 40 
countries participated in V-Label 
consumer survey.



Trust makes the sales: 
Shopping decisions largely 
depend on labels
When buying vegan or vegetarian products, 91% of consumers prefer 

products with a certificate such as V-Label, half of which says they 

definitely opt for such products. 95.4% claim they’ve seen V-Label 

before and 82.4% are familiar with what it means.

➔ 89% of consumers consider V-Label as useful when 

shopping, 64% of which rate it to be very useful.

➔ 81% describe their relationship to or experience with 

the V-Label certificate as positive.



Increased visibility, credibility, convenience: what 
does a product with V-Label indicate for consumers?

79% of consumers 

globally agree that 

they consciously pay 

more attention to 

products with the 

V-Label symbol.

61% claim they are 

looking for products 

with the V-Label 

symbol when 

shopping.

64% prefer to buy 

products with the 

V-Label symbol than 

similar products 

without it.

78% worldwide 

generally trust 

products with the 

V-Label symbol 

more than products 

without it.

79% 61% 64% 78%



Sales & Business Development Manager
sarah.gajdosik@v-label.eu

Sarah Gajdosik

Make your products stand out. 
Get in touch today!

Understanding consumers wants and needs is 
essential for success of your business. V-Label can help 
your business in multiple ways.

Being the only worldwide certification with local 
representatives in more than 30 countries (and 
customer service in more than 20 languages), V-Label 
invites you on a journey far beyond getting certified.

Get more free business and consumer insights 
resources at v-label.eu/resources

Data presented in this presentation comes from FMCG Gurus and  
V-Label's own consumer survey. For more information contact us.

https://v-label.eu/resources

